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Forward-Looking Statements Dacmdc

The forecasts presented hereain are forward-looking statements within the meaning of section 274 of the ULS. Securities Act of 19335 and Section 218
af the ULS. Securities Act af 1934, Statements made in this presentation with respeci to DoCaoMo s plans objsciives, praojected financials, operational
Jfigures, beliefs and other satemenis that are not Bigorical facts are forward-looking statements about the future perfarmance of DoCalMa which are
based on management ‘s expectations, assumptions, estimates, projeciions and bheliefs in light of information currently available to it. These forward-
lonking statements, such as siatements regarding the introduction af new products and services or ternination or suspension of existing services,
Jinancial and operational foracasts dividend payments, the growth of the Japanese celluiar maricet and the ubiquitans services market, the growth of
data usage, the growth of DoColMa s celiular phone business, the migration of users to DaCaolo s 303 services and associated improvements in 3G
services, pmprovements in 30 and 20 coverage area, and management goals are subject to various risks and unceriainties that could cause actual
rasulis o be materially different from and worse than as described in the forward-locling statemeants. Fotential risks and uncartainties inclhide,
withaut Tmitation, competifion from ciher celiular service providers or ather technologies could Kmit our acquisition of new subscribers, retention of
existing subscribers and average revenue per uxit (ARPL, or may lead to an increase in our cosis and expenses; the new services and usage
patterns introduced by our corporate group way not develop as planned, which couid liniit our growth; the introduciion or change of various laws or
regulations ar the application af auch lows and regulations to our corparate group may adversaly affect our financial candition and reaulis of
oparations; the introduction of number portability in Japan may increase cur expenses, and may lead to a decrease in our nsnber of subscribers if
our subscribers choosge to switch to other cellular service providers; limitations in the amount of frequency specirism or facilities made available to us
conld negatively qffect aur ability fo maintain and tuprove our service guality and level of customer satistuciion; the W-CDMA technology that we
use for our 30 system andior mobile multimedia services may not be introduced by ather overseas operatars, which could lmit our ability to affer
international services to our subscribers; our domestic and international ivestments, alliances and callaborations may not produce the retums or
provide the apporfunities we expect; aur PHS business, which is expected o aperate cf a loss unill the service is termunated, may incur greater losses
thaw we praject ; as electronic payment capability and many ather new jfeatures are buili into our cellular phones, and services of parties other than
those belonging to our corporate group are previded through our cellular handssts, potential problems resulting from malfunciions, defects, or
wiissing of handseis or imperfection af sarvices provided by such other parties may arise, which could have an adverse gffect on aur financial
condition and resulis of operations; sacial probiems that could be caused by misuse ar misundersanding af our products and services may adversaly
affect our credibifity or corporate image; inadequate handling of subscriber information by our corporate group ar contraciors may adversely affect
our credibility or corporate mage. owners of intelleciual property rights that are essextial jor our business execution may not grayi us the right to
ficense ar atherwise use auch intellectual praperty rights an accepiable terms or at all, which megy lnit aur ability to affer certain technalogies,

praducts andlor services, and we may also be held fiable for damage compensation if we infrings the intellectual property rights of athers;
earthquakes, power shoriages, malfunctioning of equipment, and safbware bugs, computer virusas, cybar attacks and ofher problemes could cause
systems failures in our networks, handseis or other netwarks required for the provision of service, disrupting our ability to aoffer services fo our
subscribers: concerns about wireless telecompnunications health risks may adversaly affect aur financial condition and resuits of operations; our
parent, NTT, could exercize influsnce that may wot be in the interasts of our ather shareholdsrs.

Further information about the faciors that could affect the company s resuits is included in “Sem 3.0: Risk Factors™ of its annual report on Fornm
2O-F filed with the ULS. Securities and Bxchange Compnission on June 27, 2005, which is available in the imvestor relations section of the company s
web page af www.aatdocamo.com and alsa af the SEC s web site af wanw.sec.gov.
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Credit card market has room for expansion - g

No. of cards issued has peaked, Credit card market has room

for expansion

but expenditure is expanding.

Credit-card share of

Credit-card purchases in Japan _ _
total shopping expenditure

If the share in
: Japan were also
26.6 B : 24%, expenditure

y trillion : would increase to 72
- yen m : 45 trillion yen ill
trillion ; ; y trillion yen
yen

18.1 _ 27
trillion : trillion yen

yen :

: ® 99 — AADE

1997 1999 2001 2003 2005 'Japan ' U S

Source: Calculations based on data from Electric Settlement Outlook 2006 (C.media), Cabinet Ministry and Japan Credit Industry

Institute. Data are from 2000-2003 and may include errors.
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. DCMDC
Small-transaction sales

¥ 5 7 tri I I i O n (excluding real estate/housing, financial and medical transactions)

[t otal small transaction 51 sources: commercial statistics, service-industry survey | industry charts,

Japan Statistical Yearbook, company websites, interiews, and analysis.

E-money business is expanding rapidly

a2 N

‘Suica o Edy W

train ticket é E e-money Edy
15.36 million issued 16.20 million cards

(a3 of end Feb 2006) . (a5 of March 1, 2006)

Mobile Suica members: "Osaifu-Keitai” (reposted):

o : i
38,000 (as of march 2, 2006) °e £ - 2.6 million (as of march 1, 2008)
Participating merchants: Elrﬁ-rn. Participating merchants:
uica
5,000 (as of march 18, 2008) | 30,000 (as of march 1, 2008)
& & P
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DCMDC
No. 1 in e-wallet phone contracts & model lineup

p \ 10 million
(unit: 10,000) - i contracts as of
1,000 | “Osaifu-Keitai Jan. 26, 2006
contracts as of
800 | April 3, 2006:
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DCMDC
Small purchases

( iD Brand Launched in December 1, 2005 j

DoCoMo's new credit brand provides an open platform
for the card user, card issuer/acquirer and merchant to
use “Osaifu-Keitai” service as a medium for transactions.

Symbol Participating stores

The name iD refers both to “identity” and “personal identification.”
Mobile phones with credlit functions are more than just communication devices
-- they represent owners and ownership.
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Merits and value offered by mobile credit

DC MK

Since mobile phones are always at hand, there are countless chances to use them for payments.
Moreover, mobile performance, security and services continue to improve.

Customers - Hig

+ |nformation from merchant

+ |Nct
Card
Companies * ™

!_I|.:.! o
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ing phones)

ed revenue by expanding into non-cash

2 member services (communication via

DoCoMo Targets

« Create new revenue model
based on Osaifu-Keital w

phones for end-users.

communication).
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Open platform

DC MK

DoCoMo's new credit brand, an open platform, provides a framework in which the card user, card
issuer/acquirer and merchant can use the Osaifu-Keitai service as a medium for transactions.

Mobile Credit Conventional Credit

Media

Brands: Rules and platforms

International
Brands

slahe|d

Cormpany

B

Company

i
L

Beon Creidt Card

DoCoMo

Most credit card

Acquirers (Merchants) I No Yes No Yes
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DC MK

Small to large purchases

Simplified payments for most purchases (no signature or password). Over a certain amount, a

password is required to complete the transaction. Convenience is offered for small purchases and
safety is assured for large purchases.

Amounts Ingquiry & Authentication Media

Envisioned Merchants

Fast food and
convenience stores,
vending machines

Offline

Fast user merely wawves phone.
Mo need for password
ar signature.

Small

Supermarkets and
large consumer
electronics stores

i

i e
w—

Online

"2 reguires authenticated
password (but no signature).

Restaurants
and hotels

wamen, it tdocomo, oo, p A/ DOKES g @ 2006 MTT DoCoto, Inc All Rights Reserved,



DC MK
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=< Ad on Mihon Keizai Shinbun, April 4, 2006 = .

Stores will benefit
as ID participants
(distinction, sales, etc.)

iD Readerfwriters Planned by Shops

As of April 3, 2006: 320,000

Projected iD Readeriwriters
Actually in Service

End of CY2006:

End of FY2006: 150,000
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DCMX:;
New Mobile Credit-Card Service
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Only with DCMX ittt

« Fast application and easy-to-use transaction procedure
« Security features of DoCoMo phones enable safer tfransactions
* Inspired brand design

Creative designing, DEAMMIC Special services
even at POS 533% 0135 45e) @ and benefits

terminal “o0/00 K @_

=R CDED

Easy application, = Even card is e o

NTT ._1 --
easy use specially designed Do E.)MO
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DC MK

No prepayment. No signhature.
Just wave your phone and go!

DCMX payments appear on the customer's
monthly statement from DoCoMo. Unlike
electronic cash services, there’'s no need to
charge the phone with e-money, and no need
to worry about insufficient funds.

No signature is required, so shopping is easy!

i

Chargeless! Signless!
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Security features and theft insurance: =SS

No worry of third-party misuse

DCMX inspires confidence through extensive security
features that prevent malicious use of lost or stolen
phones.

Basic security
|C card lock

Stolen phone

iD appli password

Blnmet rlc (ﬁngerprlnt) !. e B i T e T e
Authentication

Omakase Lock

-
Security :
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Basic security

Ve

|IC card lock

Password locks access to
smartcard to avoid misuse of

stolen or misplaced phone

-

\

\

iD appli password

Ly
s1x o= R
ing=lalatt i®ev,

EXEKES

mena
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[ = v v
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=

Password is required each time
iD application is used.

.
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DC MK

-

{

~

Biometric Authentication

Fingerprint lock

S,

Fingerprint locks/unlocks access to
phone (simply slide fingertip over
phone’s scanner)

Fan2i, FeO1s, FOONC and F7O02ID
maodels support biometric authentication

N

—
Y

J
Face reader

Phone's inner camera verifies user
and by eye-blink pattern

P LE L [T

o SHA02i, PA02i and PA01is models support face reader.

by face

J

Compatible handsets will be available in the near future.

13
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Security for misplaced phones

Lost
phone

wamen, it tdocomo, oo, p A/ DOKES

-

Remote Locking

L

Call phone from designated phone
number to lock phone remotely

RO (OFF |

SRRl wn) 3
{1~~1043)

H#(gCE(BD) 5
(3~10%

y

N2 Omakase Lock

Call DoCoMo operator anytime free of
charge to have phone locked once caller's
identity is verified.

Coming soon
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L

DoCoMo ':

locks user's :

phone :
| ocked
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Shopping points can redeemed in
various ways
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DCMX Mobile Credit Services DCAMDC

Two separate plans to meet different needs
F Nt N

DCMDC MiN;. DDCANDC

+ Sigrn-up possible anytime using one's mobile « DCKE mini can be upgraded to DCMA
phone (requires network password). + For increased convenience, user is also

+ Service can be used immediately after iIssued a Visa / MasterCard usable worldwi de.
application|

. Dc
sagl 00ER Sah't Sl
, ik s ES ISA ]
. ‘ . :

y £

DCMX mini service Applications begin In
starts from April 28. late May.

\. J _ J
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DCMX Mobile Credit Services

DPCAAMOC MIN..

Service starts
April 28

4
@ 4

Mobile credit i-appli also available from April 28

Immediate £10,000 credit line

ser signs up via own phone
(requires network password) for
instant access to monthly credit of
£10,000 (after screening).

Charges appear on monthly DoColo phone bill

Charges for purchases made with
DM mini appear on the user's
monthly DoCoMo phone bill.

Mo enrollment or membership charge

Mo membership fee is ever charged,
S0 SIQr-uUp requires no commitment.

Check monthly usage via i-mode

DO mini monthly payments to date
can be checked anytime wvia the
user's phone (i-maode).

wamen, it tdocomo, oo, p A/ DOKES
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DCMX Mobile Credit Services

DC/MDC M:N:. RETIE = A

April 28

' Three steps from application to enrollment with
@ 4 Osaifu Keitai

Accessing the DCMX site walks you through simple on-screen instructions to set up an account in
three steps. Your phone will be transformed into a credit card before you know it.

olm Y |

-
B Y
FANE WLALFRE
B % B OH A ONE HTFORESEAL LTSRS
REE#O OREN NN wWhNE, THETZ, &N
ARAL2YT., (NRLZ3 LTASFE~RAT{ AW,
I Lb- —-:""'"i--_—-"--—______--‘:ﬁ:'
BRRDr—2 AN, DR :—_-.ﬁﬂﬂ%w e ]
RO2vdy "i:&il O’*r b7—2 Ou\h\‘_
BN 4T MR 2T [xxxx |
JUIFEY e 5 Ak 2 [IETTTL P AELZV
(4DCMXClasele E2%E5 | Clickto = (L&  Enter % . eadl
p ——— request - S~—: network : oS =T——
. i A 4 3 * agreement :
- membership : - password . . -

Touse DCME min service, user must download 1D and DO applications from i-mode site.
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DCMX Mobile Credit Services

= Applications begin
s - DCAMDC

end-May

DCMX is for credit lines above ¥10,000/month.

iZredit lines from ¥200,000 Earn points

Furchases made with DCMX earn
points that can be redeemed for
discounts on new DoC oMo phones,
or other products and services.

For maore flexibility, DCWME mini can

be upgraded to DCMX, which offers
¥200,000 8 it lines from ¥200,000

Includes plastic card for purchases abroad special services
Users are issued a conventional Yisa TFE_\"BEF'S insurance « Travel desk «
or MasterCard plastic card for Airline & hotel desk « Honolulu Lounge «

International car rentals « International
emergency assistance « Furchase
guarantees « Phone replacement « etc.

purchases when traveling abroad
(also entitles Users to receive special
travel-related services).
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DCMX Menu

DT AADC

DPCAMOC

DCMOC

Applications begin

Upgrading from DCMX mini to DCMX merely

requires application on i-mode site

end-May

¥l EHBRE

PoeTdl-—FHiL&

== oo =
STENYC
ﬂ]\ s | 'rJ.. ;E’J
) T A
Nl &
wamen it tdocomo, oo, p A DOKES
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CEATEDC EEREST
TLREEEETODT. £EA
B &k I-iElEwEE AL
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#hI-TBERE S
[ 1

S£FHH (A
[ ]

Fh-OREIERE & 7
3
(CINTT DoCoMo

;=)
WRET{HE KBTS o
AR ()

PIFIORF I T T E02-1
ﬂg aERECREESR
=55

Enter

password

Confirm
registered

information
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Service

starts
‘after screening
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DC MK

Users pick the DCMX plan that suits their lifestyle.

7

Instant mobile credit

DPCMOC MIN:.

AACHATERA®

7,700m | =x]

ENTER |

\

-
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If 210,000 isn't enough
DPDCMOC

VISA

-

Premium mobile credit

DPCMOIC GOLD

The date and details of the DCMK GOLD service have not been finalized yet.
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