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In Figures
>> DOCOMO IN THE MOBILE COMMUNICATIONS INDUSTRY

Number of Subscriptions by Operator

2005 2006 2007 2008 1Q 2Q 3Q 4Q
(Fiscal year/quarterly data) Millions
Fiscal years ended March 31
45
30 ’/__—
15
(Thousands) 0
== DOCOMO 48,824.9 51,143.6 52,621.1 53,387.7 52,845.7 52,941.7 53,150.5 53,387.7
== KDDI (au + Tu-ka) 23,132.0 25,438.5 28,188.3 30,339.1 28,709.4 29,2171 29,554.8 30,339.1
SoftBank Mobile* 15,040.7 15,209.9 15,908.5 18,586.2 16,440.5 17,052.5 17,613.5 18,586.2
Source: Telecommunications Carriers Association
* Formerly Vodafone, through the fiscal year ended March 31, 2006
Net Addition by Operator
2005 2006 2007 2008 1Q 2Q 3Q 4Q
(Fiscal year/quarterly data) Millions
3
Fiscal years ended March 31
2
1
(Thousands) 0 B ———
== DOCOMO 2,496.8 2,318.7 1,477.5 766.6 224.6 96.0 208.8 237.2
== KDDI (au + Tu-ka) 2,541.4 2,306.5 2,749.8 2,150.8 521.1 507.7 337.7 784.3
SoftBank Mobile* 38.3 169.2 698.6 2,677.7 532.0 612.0 561.0 972.7
Source: Telecommunications Carriers Association
* Formerly Vodafone, through the fiscal year ended March 31, 2006
Churn Rate by Operator
2005 2006 2007 2008 1Q 2Q 3Q 4Q
(Fiscal year/quarterly data) %
2.0
Fiscal years ended March 31
1.0 \ &
0.0
== DOCOMO 1.01% 0.77% 0.78% 0.80% 0.85% 0.94% 0.74% 0.68%
== KDDI (au) 1.44% 1.20% 1.02% 0.95% 0.97% 1.03% 0.89% 0.90%
SoftBank Mobile* 1.89% 1.59% 1.50% 1.32% 1.46% 1.42% 1.21% 1.19%

Source: Public sources from each company

* Formerly Vodafone, through the fiscal year ended March 31, 2006
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Aggregate ARPU by Operator

IN FIGURES

2005 2006 2007 2008 1Q 2Q 3Q 4Q
(Fiscal year/quarterly data) Ve
8,000
Fiscal years ended March 31
6,000
4,000
2,000
(Yen) 0
== DOCOMO 7,200 6,910 6,700 6,360 6,560 6,550 6,290 6,050
== KDDI (au) 7,170 7,040 6,610 6,260 6,430 6,400 6,230 5,990
SoftBank Mobile* 6,080 5,810 5,510 4,650 5,000 4,800 4,520 4,310
Source: Public sources from each company
* Formerly Vodafone, through the fiscal year ended March 31, 2006
Voice ARPU by Operator
2005 2006 2007 2008 1Q 2Q 3Q 4Q
(Fiscal year/quarterly data) Yen
8,000
Fiscal years ended March 31
6,000
- \ e
2,000
(Yen) 0
== DOCOMO 5,330 5,030 4,690 4,160 4,440 4,340 4,090 3,780
== KDDI (au) 5,430 5,150 4,590 4,130 4,350 4,270 4,090 3,820
SoftBank Mobile* 4,760 4,460 4,150 3,150 3,590 3,340 3,040 2,710
Source: Public sources from each company
* Formerly Vodafone, through the fiscal year ended March 31, 2006
Packet ARPU™* by Operator
2005 2006 2007 2008 1Q 2Q 3Q 4Q
(Fiscal year/quarterly data) Yen
4,000
Fiscal years ended March 31
3,000
2,000
1,000
(Yen) 0
== DOCOMO 1,870 1,880 2,010 2,200 2,120 2,210 2,200 2,270
== KDDI (au) 1,740 1,890 2,020 2,130 2,080 2,130 2,140 2,170
SoftBank Mobile* 1,320 1,350 1,360 1,490 1,410 1,470 1,490 1,600

Source: Public sources from each company
* Formerly Vodafone, through the fiscal year ended March 31, 2006
** Specific names might differ by company.
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IN FIGURES

Number of Internet Service Subscriptions by Operator

2005 2006 2007 2008 1Q 2Q 3Q 4Q
(Fiscal year/quarterly data)
Fiscal years ended March 31
45
30
15
(Thousands) 0
== DOCOMO 44,021 46,360 47,574 47,993 47,725 47,759 47,831 47,993
== KDDI (au + Tu-ka) 18,259 20,523 23,533 25,512 24,086 24,567 24,891 25,512
SoftBank Mobile* 12,874 12,875 13,265 15,171 13,838 14,207 14,562 15,171
Source: Telecommunications Carriers Association
* Formerly Vodafone, through the fiscal year ended March 31, 2006
Internet Service Subscription Rate by Operator
2005 2006 2007 2008 1Q 2Q 3Q 4Q
(Fiscal year/quarterly data)
100.0
Fiscal years ended March 31
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60.0
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0.0
== DOCOMO 90.2% 90.6% 90.4% 89.9% 90.3% 90.2% 90.0% 89.9%
== KDDI (au + Tu-ka) 78.9% 80.7% 83.5% 84.1% 83.9% 84.1% 84.2% 84.1%
SoftBank Mobile* 85.6% 84.6% 83.4% 81.6% 84.2% 83.3% 82.7% 81.6%

Source: Telecommunications Carriers Association

* Formerly Vodafone, through the fiscal year ended March 31, 2006

DOCOMO'’s Definition and Calculation Methods of ARPU and MOU**

1. Definition of ARPU and MOU
(1) ARPU (Average monthly Revenue Per Unit)*

Average monthly revenue per unit, or ARPU, is used to measure average monthly operating revenues
attributable to designated services on a per subscription basis. ARPU is calculated by dividing various revenue
items included in operating revenues from our wireless services, such as monthly charges, voice communication
charges and packet communication charges, from designated services which are incurred consistently each

2. ARPU Calculation Methods
ARPU: Aggregate ARPU = Voice ARPU+Packet ARPU
... Voice ARPU: Voice ARPU Related Revenues (monthly charges, voice communication charges) / No. of active
cellular phone subscriptions
.. Packet ARPU: {Packet ARPU Related Revenues (monthly charges, packet communication charges)+ i-mode
ARPU Related Revenues (monthly charges, packet communication charges)}/ No. of active cellular phone

month, by the number of active subscriptions to the relevant services. Accordingly, the calculation of ARPU subscriptions

excludes revenues that are not representative of monthly average usage such as activation fees. We believe
that our ARPU figures provide useful information to analyze the average usage per subscription and the impacts
of changes in our billing arrangements. The revenue items included in the numerators of our ARPU figures are

based on our U.S. GAAP results of operations.

(2) MOU (Minutes of Usage): Average monthly communication time per subscription

56 NTT DOCOMO, INC.

3. Active Subscriptions Calculation Methods
No. of active subscriptions used in ARPU/MOU/Churn Rate calculations is as follows:
No. of active subscriptions for each month: (No. of subscriptions at the end of previous month + No. of

subscriptions at the end of current month) / 2

April to March

No. of active subscriptions for full-year results/forecasts: Sum of No. of active subscriptions for each month from

* Communication module service subscriptions and the revenues thereof are not included in the ARPU and

MOU calculations.

** Definitions of ARPU, MOU, etc., might be different from those used by other companies.





